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Abstract 
The paper considers axiological foundations of media literacy in the university space, the notion of "media 
competence" and its development indices: media criticism, knowledge about the media, media consumption (use) 
and media design. Media criticism is determined by the authors as an axiological phenomenon oriented to perfecting 
the personality's readiness for evaluative argumentation. The rise of students' subjectness is a basis for the 
development of media criticism. A special attention is paid to mechanisms ensuring the personality ascent to values. 
The authors also present a comparative analysis of value interpretation of a musical clip by Russian and German 
students (case study of Ludwigsburg Pedagogical Institute (Germany) and Orenburg State University (Russia)). 
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1. Introduction 
Philosophy of education related to co-evolution of educational and information space focuses its attention 
on a number of problems expressed in the availability of information, content of education, understanding of new 
methods and technologies of teaching (Kutkin, Pavel'eva & Jablokova, 2013). Since the middle of the previous 
century, it is media pedagogics that tackles overcoming of these problems, its object of study being media literacy. 
We suggest to mean by "media literacy" the process of education and development of a personality with the help and 
using the material of mass communication media (the media) (Fedorov, 2001). Such notions as "self-fulfillment 
values" (Cymbalenko, 2012; Zhilavskaja, 2013) and "value self-determination of personality" (Kiryakova, 
Olkhovaja & Myasnikova, 2013) that are the bases of axiologization of education at all levels increasingly come into 
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scientific use of the media pedagogical discourse. In media pedagogical research in the area of the university 
education, expansion of the problem field "personality – values – media" is noted, which renders the axiological 
bases of media literacy topical. 
2. Objectives, methodology and research design 
The axiological approach as methodology basis for studying the problems of media literacy at the 
university allows determining the composition and hierarchy of values that not only give a direction to the student's 
activity but also determine his interaction with the world and people. Value self-determination of students implies 
qualitative change in the attitude of a personality to its own life. The basis of self-determination of a personality in 
the process of own life is value orientations. The orientation suggests the future and is essential for gaining the 
meaning and setting a goal and also finding ways for achievement of the latter. The orientation process implies 
appropriation of values by a personality, transformation of the personality proceeding from the values, and forecast 
of further development of the personality based on the universal dialectical needs rise law. We share the thesis put 
forward by the German media pedagogues D. Baacke et al. that "Life world is also a media world" (Lebenswelten 
sind Medienwelten) (Baacke, Sander & Vollbrecht, 1997, p. 246) which became a postulate in the German media 
literacy. Stories taken from real life always partially touch on the media. This allows acknowledging "that media 
take part in social processes of life gaining an individual and biographical features" (Baacke, Sander & Vollbrecht, 
1997, p. 246). 
The goal of this research was to reveal the axiological constituents of media literacy at the modern 
university. In order to achieve the goal, the following objectives were attained: 
 media literacy results in the university space were determined; 
 media criticism was outlined as an axiological phenomenon of the university education; 
 the ability for evaluative argumentation in the development of media criticism in students was 
grounded as the key competency in media literacy; 
 the development of media criticism in university students was grounded through the rise of their 
subjectness; 
 a comparative analysis of judgments of the German and Russian students about the audio-visual 
media text was performed. 
3. Discussion of the research outcomes 
In the university education space, the extent of media literacy components is currently manifested not only 
in the enhanced informal and non-formal teaching of handling the media but also in changed content of standards for 
higher school reflecting the requirements of the information society. The Russian standards of new generation 
(FSES HE – 03 (Olkhovaja & Myasnikova, 2011), FSES HE 3+ (FGOS VO po napravlenijam bakalavriata, 2012)) 
partially orient to achievement of media literacy results. 
The research was conducted on the basis of Ludwigsburg Pedagogical Institute and Orenburg State 
University. The key question was studying the media literacy result in the university education. 473 Russian 
students and 132 German students took part in the research, with Russian and German teachers specializing in media 
literacy acting as experts. 
In our research, we considered media competence as a media literacy result. Relying on the conceptual 
approach of D. Baacke (1997) and the model of media competence development by K.P. Treumann et al. (2007), the 
notion "media competence" can be worded as a result of personal and subject acquisitions of a student during formal 
and informal education characterizing the individual readiness of a personality for handling the media. 
Studying the problem of media competence in university students suggests taking into account four leading 
indices of its development level: 
1 Media criticism.
The term "criticism" means "to distinguish" and is aimed at meaningful obtaining the available knowledge 
and experience, which occurs in a threefold way. Media criticism refers the analytical sublevel to the first one. With 
regard to this, problem social issues must be covered. The analytical sublevel implies having a fundamental 
knowledge that never accepts the media novelties without criticism. The reflexive sublevel suggests the idea of 
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everyone having to know how to compare and use their analytical and other knowledge with themselves and their 
personal actions. The value sublevel accords the analytical thinking with the reflexive address and determines them 
as socially responsible. 
2 Media knowledge.
Here the "complex" knowledge about today's media and media systems is meant. This knowledge can be 
broken down into two sublevels. The informative sublevel encompasses the classical constituent of knowledge 
(What is dual television and radio broadcasting company? How do journalists work? What genres of programs are 
there? What principles do I use to choose programs for watching? How can I use the computer to my own ends 
efficiently?). The instrumental and technical sublevel implies an ability in addition to one to serve the new 
information technologies; here the ability to involve oneself into the use of computer software is included, and so is 
the ability to access the network independently and many others. 
3 Media consumption (use).
There is also a receptively used sublevel (competence of a program user). Watching television is an activity 
because one has to digest the watched and it often becomes a part of educational process. It is not only reading of 
texts but also watching of movies that requires the perception competence today. The second sublevel of the 
interactive activity area also comes here: e.g. from taking pictures to creating a video clip in the group. Nowadays a 
countless quantity of effective opportunities are available to not only learn the perceiving world receptively but also 
to be active in an interactive manner. 
4 Media design.
This term is used to mean continuous changing of the media. However, this is suggested not only 
technically (new worlds of the cyberspace) but also in the light of content, with software granting an opportunity to 
add the content that is new in images. Here there are two sublevels as well: the innovation one (change, further 
development of media system within the logics accepted) and the creative one (subdivision of esthetic variations, 
crossing the border of communication routine) (FGOS VO po napravlenijam bakalavriata, 2012). 
The notion "media criticism" becomes a fundamental category in the Russian studies of activity of 
journalists and media literacy area. Media criticism is defined by A.P. Korochenskiy (2004) as an "area of modern 
journalism performing a critical cognition and evaluation of media content, the entire complex of problems of social 
functioning of the mass media" (Korochenskiy, 2004, p. 41-42) inside which the following kinds of media criticism 
are singled out: scientific and expert one, professional ("intradepartmental", corporate), mass one, and the civil kind 
of media criticism gradually forming during the several recent years. S.L. Strashnov (2009) goes beyond the 
journalist activity in his paper "On the use of media criticism elements in mass media literacy system": "media 
criticism is a practice of fast interpretation and evaluation of the modern condition of the mass communication 
media as well as individually of newly emerging media phenomena and texts from the standpoint of their novelty, 
appropriateness and authenticity. Acting as a phenomenon of journalist self-consciousness, media criticism is also a 
potential way of cognition of mass communication media by non-professionals"(Strashnov , 2009, p. 4,8. 
The tasks posed to media pedagogics generate the following question: what abilities of a personality do 
these mental actions develop? 
As a sociological survey of experts in Russian media literacy has determined, the development in students 
of an ability for critical thinking is of the greatest significance (Fedorov, 2007). Works of A.B. Sharikov (1990), 
A.V. Fedorov (2001), E. Muryukina et al. (Murjukina & Chelysheva, 2007) dealt with the issues of developing 
critical thinking in mass media literacy. In order to teach media criticism to the young people, G. Marci-Boehncke et 
al. (2009) suggest to develop an ability for evaluative argumentation that is a basic competency in critical literary 
practice. These theories originated from various knowledge systems (psychology and ethics) come close to each 
other in grounding the purpose of development of media criticism in a personality. 
Thus, media criticism as the main index of media competence is viewed by us as an axiological 
phenomenon oriented to perfecting the personality's readiness for evaluative argumentation. Studies of 
A.V. Kiryakov et al. (2015) present the specific nature of the axiological approach to analysis of the university 
education. We believe that the way to developed media criticism of the personality is paved via the rise of its 
subjectness. To evaluate, to express his own evaluative judgment is the capability of a man having ascended to the 
relevant life values and having learned to not only appropriate and translate but also to generate meanings of 
activity. Such value and meaning activity of a personality influences both its development and its professional 
establishment (Olkhovaja, 2006). The rise of students' subjectness in the process of media literacy is an integral and 
dynamically unfolding in the media space process of expanding the attitudes to the world, oneself and others that 
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implies a transition from passive perception of the information to value and constructive mastery, transformation of 
the media space, involvement of that into the sphere of their life activity. 
We used the coordination of action of mechanisms "search ĺ evaluation ĺ choice ĺ projection" ensuring 
the personality's rise to values (Kiryakova, 1998) as the value and meaning matrix of development of the university 
students' media competence. These mechanisms serve as a regulating and content-related reference point for 
teachers in forming the value and meaning attitude to media space in students (Kiryakova, Olhovaya & Myasnikova, 
2012). 
Since the antiquity, values are beauty, cognition, motherland, work, human, and life as a value. A sort of 
exchange of need: search – evaluation – choice – projection – this is the process of personality's gaining information 
(knowledge) realization – evaluation (experience) – choice (adoption) – and construction of a new desired goal on 
the basis of attenuation of the satisfied need. 
Search is widely proven in practice as a widespread kind of activity, as a method of organizing the activity, 
and as a form of upbringing and teaching. Hence it can act as a universal mechanism of orientation in the modern 
media world capable of enriching the personality's needs due to bringing of objectively socially significant values 
(not topical yet, but potential ones) into any kind of activity related to media. For example, a student expands the 
sphere of his social, spiritual, ethic, esthetic and other needs when studying at the university first of all proceeding 
from his educational requirements. 
The pedagogical meaning of studying the evaluation as a mechanism of process of orientation in the media 
world consists in ensuring its action as a mechanism of adopting the values during the complex functioning of the 
media while relying on the revealed essence and functions of evaluation. 
Evaluation is formed on the basis of dependencies and values already established in a personality: 
realization of a given thing, phenomenon, fact, meaning, the idea of something "for myself", "for society"; as well, it 
relies on the consciousness addressing inwards to the acting subject itself, i.e. to its capability of self-cognition, self-
observation, self-evaluation and self-control during the use of the media. 
Choice is a certain mechanism of proportion of the outer and inner ground of a personality's life activity. 
Choice permeates all forms of a student's life activity: communication, activity, future profession. 
Value orientations are of a special significance in choice. Establishing in the interests of a personality, they 
permeate choice and influence not only certain motives but, more importantly, the sequence of actions that can be 
designated as the personality's behavior line. Value orientations act as detectors of the personality's moral 
consciousness. Value orienting is related to the moral choice. Existing as an attitude to other people or to an 
individual rendered objective, moral is the "value framework" of people's relationships that is adopted to the greatest 
extent during communication. 
Currently the most widespread understanding of freedom is that of an opportunity to choose (Fromm, 
1990). Freedom as a value category is not uniform. The objective basis of freedom of the first kind that can be called 
independence is composed by a system of rights existing in a certain society. The first kind freedom – important as 
it can be – merely clears the ground, creates conditions  for the complete manifestation of freedom of the second 
kind – freedom of creation and self-construction, freedom of transforming oneself and the world in line with the 
objectives set by the subject, his own understanding of meaning and purpose of his life. For instance, a young man 
exercising his freedom chooses a media text containing violence that is quite frequently encountered in the web (the 
Internet space), watches it by himself or shows to his friends – thus he as if determines his inner limits, his distance 
from cruelty and is trying to find a confirmation of this in his friends. However, if these self-limitation reference 
points are missing due to family upbringing, with the need of self-fulfillment among friends being satisfied in this 
way, then the value of violence will be getting established. Therefore, the broader is the external range of freedom of 
choice, the more stable must the inner socially significant value reference points of the personality. The ability of the 
personality to choose, to prefer this or that content of the media text is one of the main tasks of media literacy. 
Projection (from Latin projectio – throwing forward) is viewed by psychology as both the process and the 
result of comprehending and generating the meanings that consists in the subject's conscious or unconscious 
transferring of his own properties and conditions on to an outer object. Projection takes place under the influence of 
dominating needs, meanings, and values of the subject. 
A person having found his bearings in the outer world and having realized oneself exercises search, 
evaluation, choice and finally constructs the prospect of the future obtaining a purpose for actions – a reference 
point for self-development. In connection to this, a question arises about the way the mechanism of projection 
operates which ensures construction of the prospect of life. Projection as the mechanism of orientation in the modern 
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media world relies on the dialogue nature of self-consciousness, on its being turned both outwards and into the 
personality. The unity of outer and inner sides of self-consciousness is a sine qua non condition of normal processes 
of development and formation of the personality's media competence. In it, two functions flowing one into the other 
get mature and closely interlaced – the function of self-identification in the media world (what "I" am) and the 
function of designing in the media world (what "I" will be) (Abul'hanova-Slavskaja, 1991; Leont'ev, 1977; 
Rubinshtejn, 1973). 
In order to compare the ability for evaluative judgment of the Russian and German students (20 students of 
Ludwigsburg Pedagogical Institute and 20 students of Orenburg State University), we offered them to characterize a 
musical video clip, "Natural Blues" by the performing artist Moby. The German students gave the following 
characteristics to the clip: 
"It is hospital. A very unpleasant atmosphere. White walls, illness, wheelchairs – everything symbolizes 
"Death". It is only in the end that it changes to "Birth" (Bart M.). 
"The video clip shows complete distance of the elderly from society. Human perishable nature is clearly 
outlined. One's being able to take care of others is of no value. Dismissed and put to stand in a corner" (Franciska 
T.). 
"Is it terrible to "get on in years"? The memories about one's own life seem threatening but at the same time 
happy" (Caroline L.). 
"… This view should push us to reconsideration of the society rejecting their older members – they should 
be guaranteed a decent departure of life" (Deborah Z.). 
"The clip draws our attention to the way our society treats the elderly today. If they are old, feeble and have 
no strength to "function" in the society, they get rejected by it. We have to reconsider our attitude to the old age, 
otherwise we will experience the same attitude in the future" (Ann-Kathrin K.). 
"The music adds both to the feeling of gloom and to the inevitability of death" (Anita K.). 
The Russian students expressed their opinions about the video clip as follows: 
"The clip contains a hidden philosophical meaning. The main problem is human life, i.e. from dusk to 
dawn. The video leaves a disturbing, alarming feeling" (Oleg P.).  
"Nobody needs the people here. The main wish of all the old people of this senior home is to stop 
suffering" (Anna K.) 
"Death is represented in a way many of us never picture it: angel, bright light, and in the end, man gets into 
his original appearance – that of a baby" (Regina K.). 
"The author of the clip meant to get the idea across to society that you have to take more from life, you 
have to enjoy life in order to have some consolation in the old age" (Olga N.). 
"… This is a grim reality into which people have got, those which their close ones wanted to "get rid" of" 
(Evgenia R.). 
4. Conclusion 
Currently one of the strategic reference points for development of university education is the axiological 
paradigm of pedagogics. Axiologization of the academic process at the university implies considering media literacy 
result and media competence according to the following indices: media criticism, media knowledge, media 
consumption (use), and media design. For studying the sensible handling of the media, ways of development of a 
personality's media competence, journalist experience determines the tasks of media criticism for the Russian media 
space relevant for the point of time. A media competent personality has to be able to analyze, evaluate, and interpret 
a media object or phenomenon. Media criticism as the main index of media competence is viewed by us as an 
axiological phenomenon oriented to perfecting the personality's readiness for evaluative argumentation. 
The ability for evaluative argumentation in the development of students' media criticism is grounded as a 
key competency. This ability is reflected by the examples of students' judgments. While analyzing and comparing 
the description of the video clip by Russian and German students, it can be pointed out that both Russian and 
German students come to the conclusion: "the old people live by memories of the past", "life is a cyclical process", 
"you cannot bring the past back, and there is peace ahead”. However, it seemed important to us that German 
students had noticed the clip author's social idea: "this view must urge one to reconsideration…", "we have to 
reconsider our attitude to the old age". In the analysis of media text, calls for solving the problems of the elderly, the 
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ill people are rendered, and this reflects value standpoints of the students. In their turn, the media are the strongest 
personality socialization factor (Ishkulova, 2009; Mikos, Hoffman & Winter, 2007; Tilmann, 2010). Moreover, it 
can be supposed that media literacy measures introduced in the students' academic process give an efficient result of 
development of media competence, ability to handle the media, where a better developed media criticism is the 
component of utmost importance. For educational reality of the university pedagogics, it makes sense to draw 
attention of the young people to the author's idea of the media text, to social basis of emergence of the media 
product and to values translated in this product when developing the media criticism. It is by practicing the 
grounded evaluative judgment about the author's idea, the values of characters of media texts and by reasoning 
about clashes of values of the characters that we develop a value-based and critical (constructive) attitude to the 
media space in the young people. 
Axiologization of media literacy at the university contains an intended way of students' proceeding to the 
developed media criticism by the rise of subjectness. An ability for value argumentation, a subject position, value 
self-determination of students, meaning making activity in the dynamically developing media space are the 
constants in methodology of research into media literacy of the modern university. Social and culturological, 
political, material and production spheres of life activity of the personality predetermine the innovation trends of 
expanding the context of media literacy interaction "teacher – student – group". We consider the interaction to be the 
leading mechanism for achieving the media literacy results of which it is media criticism as an axiological tool of 
cognition and understanding of the modern world realia that is believed by us to be the most important one. 
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